Women’s Ministries

Leadership Certification Program


ADVERTISING WOMEN’S MINISTRIES

Bulletin Inserts/Fliers

Usually bulletin inserts or fliers precede any other kind of advertising within the church as well as your community.  It is advisable to start your church advertising about three months in advance of the program.  

Where in the community do you distribute your fliers? 

· Public distribution racks are the best place to start
· Hotels and motels
· Restaurants
· Grocery stores
· Beauty salons
· Chamber of Commerce
Anywhere you can obtain permission to place them.

Speakers to Advertise “Women Alive! for Christ”

Women’s Ministries spokespersons should be women who are wooing and winning.  

Such women are probably the most effective advertising 

Speaking for WM can be anything from:
· Making announcements

· Speaking to community groups

· Participate in radio and television

Reach out to a Broad Scope of Community with Booths/Banners/Signs

A public avenue often overlooked is to list your organization and its special community outreach programs with your city government’s services and events calendar.  

· List your organization

· In-house newsletters

· Rent space

· Booth display

· Banners

· Parade

· Media contacts

Keep in mind the media and the community is always interested in stories, which tell how to make the world a better place to live, work, rear families, and help others.  “Women Alive! for Christ” can do that in a many-faceted ministry.

Breakout Session – Learn how to advertise Women’s Ministries

· What: 

· When: 

· Where: 

· Why: 

·  Who: 

· How: 

Advertise Through Your Personal Community Involvement

Nothing advertises as well as what you do!
Principles to Remember

· Be aware of your audience.  What will interest the secular mind, as well as the spiritual?  What can your “Women Alive! for Christ” plans do for them?

· You may have to do some brainstorming with non-church members to discover their needs before getting your program in gear.

· Organization is important when dealing with any kind of advertising through public contact.  Keep accurate records, telephone numbers and contact names, with their positions designated.

· Dress appropriately when meeting these contact people or when manning booths, etc..  For instance, if you have a booth at a fair you will probably wear causal clothing, but meeting with a television station manager would call for business attire.

· Because Women’s Ministries is a woman’s group, if you are interviewed and questioned about the role of women versus men, make statements that show value for both genders and faster cooperation.  Being for women does not mean being against men.
Sample Press Release

Your name






Immediate Release

Daytime phone number

Word count

Women’s Stress Seminar at Health Department

Do you ever feel like a fried piece of meat, pressed by a limp piece of lettuce, a tomato slice and two pieces of half-burned toast?  

“The Sandwich Woman” is a no-cost (or if a fee is charged mention it later in the release) seminar to help women cope with the sandwiched feeling.  The two hour seminar (or whatever time frame) will be presented by (name, title or other I.D. such as) Eleanor Bussy, M.D., a woman’s health specialist, is slated for (time) 7-9 P.M., Monday (date) April 10, (place) at the Moomey Health Department auditorium, 1700 Main Street.

Due to breakout sessions, to be facilitated by female nurse practitioners, attendance is limited to 40 (or whatever number).  To register, call 545-9876 by Friday, April 7.
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