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Writing with a Purpose

Introduction 

After all the years the world has existed, the numbers of people who have lived, and the amount of writing that individuals have already written, who would ever think that you might express your thoughts with words differently than any other human being?

But, no leaf on a tree, now or ever, was created exactly the same, no snowflake, no animal, no human. Therefore, it follows that you have the talent and the ability to put on paper your original thoughts in original ways. (And others might even read what you write.) Just as a leaf or a snowflake exactly like any other has never existed, there also will never exist thoughts expressed in your choice of words — unless you write them.
Writing skills, an amazing and wonderful talent, should never be left dormant—unused. Developed, writing becomes an exciting way to tell others what you have experienced and learned, hoping each reader will catch your vision. Besides, there are many needs for writers in Women’s Ministries: the devotional book, resources, the newsletter Mosaic, and reports for your union and division papers, as well as others such as the Adventist Review.
For those of you who want to write, and do write, we’re going to share some words of wisdom from known writers, that may help you to write even better.

However, you may be saying, “I don’t think I can write. I’m not good with words. My mother writes, my friends write, but I just cannot put words on paper that captivate and keep a reader reading.” 

If that’s you, please read on. We’re going to talk about what some people use as an excuse for not writing. 

Why should you write?

Technology, of course, changed the world in a very short period of time. And much of its contribution to the world has been positive. But, let’s talk about one negative—the lost art of letter writing. Individuals who wrote to their loved one, their spouse, their friends, or their children on a daily or weekly basis don’t do that any more. All anyone has to do in order to communicate is to pick up the phone or write a few lines down on the computer and punch the button entitled “Send.”
And there’s another downside. Remember how going to the post office was an exciting part of every day? You opened the box, took out an envelope with your name on it, and recognized a postmark and the name on the return address. You have the letter in your hand, noting your family’s or your friend’s distinct handwriting, and you have a very personal feeling about the sender.

Galileo’s daughter, Mari Celeste, shared the letters she wrote and the letters she received from her scientist father in “Galileo’s Daughter,” a best-selling book from a few years ago. Here’s one salutation: “Most Illustrious and Beloved Lord Father.” (You’d read that if it came to your mailbox, wouldn’t you?) Then, “I enclose a rose, which as an extraordinary thing in this cold season, must be warmly welcomed by you. And all the more so since, together with the rose, you will be able to accept the thorns that represent the bitter suffering of our Lord; and also its green leaves, symbolizing the hope that we nurture.”

So, if you don’t think you can write, start by writing daily letters to your family or to your friends—even if you don’t mail them. It’s almost like keeping a diary—except that you go into more detail.  You describe each day’s events as they impacted your life and write a little philosophy expressing just what you’ve learned. You’ll find this an excellent way to develop a writing style. You can be yourself, say what you want to say in the way you want to say it, and discuss all the important happenings in your life.

Anne Lamont’s father encouraged her to write. “Do it every day for a while,” he said. “Do it as you would do scales on the piano. Do it by prearrangement with yourself. Do it as a debt of honor. And make a commitment to finishing things.” She wrote about the people around her, in her town, in her family, from her memory. She wrote on notepads in coffee houses. Now she teaches others how to write; she wrote a book called Bird by Bird—a book with some instructions on “Writing and Life”.

For those who get discouraged she advises, “Start with your childhood. Plug your nose and jump in, and write down all your memories as truthfully as you can. . . . You begin to string words together like beads to tell a story . .writing has so much to give, so much to teach, so many surprises. . . .The act of writing turns out to be its own reward.”

Writing becomes more than putting words on paper. It’s a final stage in the complex process of communicating that begins with “thinking.” Writing is an especially important stage in communication, the intent being to leave no room for doubt. Has any country ratified a verbal treaty?

Writing is:
· Practical – Most of us make lists, jot down reminders, and write notes and instructions at least occasionally.
· Job-related – Professional and office workers write frequently—preparing memos, letters, briefing papers, sales reports, articles, research papers, proposals, and the like. Most workers do some writing on the job.
· Stimulating – Writing helps to provoke thoughts and to organize them logically and concisely.
· Social – Most of us write thank-you notes and letters to friends at least now and then.
· Therapeutic – It can be helpful to express feelings in writing that cannot be expressed so easily by speaking.

Writing well requires:

(OH-1, PP 2/3)
· Clear thinking. 

· Sufficient time to think the story or article through and then write it down.

· Reading for stimulation. 

· Meaningful writing—not artificial.

· Interest. All the time in the world won’t help if there is nothing to write about. Some of the reasons for writing include: sending messages, keeping records, expressing feelings, or relaying information.

· Practice. And more practice.

· Revising. What can make it clearer, more descriptive, more concise, for instance.

(OH-2, PP 4) Now that you are convinced that you can and should write, remember the advice given by Joseph Pulitzer, “Put it before them briefly so they will read it, clearly so they will appreciate it, picturesquely so they will remember it and, above all, accurately so they will be guided by its light.”

What to write?

There’s a poet who claims that when she is without an idea, she opens the encyclopedia and reads quickly about the first animal or insect she comes to. Then she doesn’t get out of her chair until she writes a poem about that creature. She insists that animals have led her into all kinds of intriguing thoughts about survival, about culture patterns—and have triggered some of her best poetry.

Another writer, Leonard S. Berstein, who in that state of frenzied non-inspiration writes grocery lists says that writing grocery lists is better than not writing anything and furthermore, once he gets started on a grocery list—once he starts moving the pencil across the pad—he finds that it leads to something. 

Here are some suggestions for getting started: (OH-3, PP 5/6)
 Finding ideas—try these:


Consider relationships—everyone has them
· Friendship

· Marriage

· Parenting

· Parents

· Communication

· Solving problems

(OH-4, PP 7/8) Growth—everyone should grow—this kind of writing is usually about ways to solve problems or accomplish goals.
· Managing stress

· Emotional problems



· Goals

· Resolving problems from the past

· Physical fitness

· Nutrition

· Character weaknesses (hot temper, self-pity, laziness)

· Finances

· Organization

· Leadership

· Outward appearance

· Maintaining a home

· Career choices

· Time management

(OH-5, PP 9) Finding methods—everyone has one
· How to do something easily

· New tools that help us do something better

· How to enjoy something more

· How to change feelings or attitudes about something

· How I worked through something

· How someone else worked through something

~Finding ideas and finding angles by Jan Johnson, Simi, California

Seventh-day Adventists may easily become inspired to write by reading from the Bible or Ellen White’s writings. One writer has so many notes with ideas she wants to write about in her Bible and Desire of Ages that she’ll never get to all the topics—unless, of course, she lives to be 120. 

Examples: (OH-6, PP 10/11) 

· fullness of God (that’s a never-ending topic)

· kingdom of God, glory of God (just what does glory mean?)

· His love has encircled man—Desire of Ages, p. 113 (never-ending circle, maybe?)

· blameless (what’s that?) Rev.14:5, 1 Corinthians 1:18

· reflections of His image (could we?)

· We give God trash and He likes it—He gives us forgiveness and we like it.

Of course, there are lots of other topics to write about. Church magazines suggest subjects that are of great interest to their readers, that are timely, that meet a specific need, and how-to articles (you know the kind: Steps 1, 2, 3, 4); as well as newer stories and reports. 

Here’s what three of our journals suggest (for complete writing guidelines, see hand-outs):

Adventist Review says, “We're looking for new writers—men and women of all ages whom the Lord has gifted and called to write.  We're looking for people with pens and a passion for God.  It would help to read books and articles on writing and/or take a class or seminar to build your skills as you prepare your material. Here's the broad scheme of what we are looking for:

 

(OH-7, PP 12) The Platform
· Spiritual Food: How to have a relationship with God.  How to know Jesus better.
· Message and Mission: What makes us Seventh-day Adventists, our beliefs and God-given task.
· Diversity:  Ethnic, age, and gender differences are great assets.  The Review is for all people.
· Reader Interaction:  More letters and new opportunities to share how we live the Christian life.

· The Spin: Editorials, devotionals, and news will be in every issue but the focus will differ week by week. 
Vibrant Life Magazine needs practical articles that stress prevention while promoting improved physical health, increased mental clarity, and a sustained spiritual balance in the everyday life of the reader. We especially like features on the latest breakthroughs in medicine, health, nutrition, and exercise; interviews with leading personalities on health topics; and seasonal, health-related material written in a readable style that appeals to the typical man or woman. Articles presenting a happy, healthy outlook are welcome. We prefer articles that take a positive approach to a topic and emphasize reader benefits.

Women of Spirit Magazine: We're happy you want to write for Women of Spirit, a Review and Herald magazine, a magazine to inspire and disciple Christian women. Women of Spirit seeks to be a friend and mentor, stimulating spiritual vitality, nurturing emotional growth, fostering balanced, healthy living, and encouraging a loving Christian witness in the home and community. 

To fulfill this mission, Women of Spirit seeks writers from a diversity of ethnic and cultural backgrounds who think creatively and seek God deeply. Though primarily targeting Seventh-day Adventist women, this magazine appeals to women of other faiths and therefore avoids using language and experiences not easily understood outside the Adventist arena. Women of Spirit aims to build a joyful sense of community among women and to affirm their place of service in the body of Christ.
What, then, are the best-sellers in church publishing houses?

A. The Review and Herald Publishing Association wants manuscripts that “deal with practical Christian living in the modern world and which nurture the spiritual life, showing the rational (not just scriptural) basis for denominational distinctives.”

(OH-8, PP 13/14)
· Doctrinal

· Inspirational

· Theological

· Christian witnessing

· Marriage and family concerns

· Reasons to believe

· Social problems

· Health

· How-tos  
B. What is Pacific Press looking for?

(OH-9, PP15/16)
· Fresh, original treatments of Seventh-day Adventist beliefs.

· Fresh material on inspirational and general spiritual topics.

· Practical books of original material on Christian living, including cookbooks and lifestyle guides.

· Dramatic or moving life stories of Adventist individuals.

· Interesting, true, or based-on-truth stories for children, including experiences with animals (no talking animal characters), mysterious adventures, and Bible stories.

Main purposes for writing
All writers have different skills and reasons for putting their thoughts down on paper. Some will write mainly to inspire: a closer relationship with Jesus, a tighter marriage, more committed parenting, or better organized living, for instance. Others may wish to entertain—get their message through to the reader and keep them reading by humorous insertions into the manuscript. A writer who wishes to inform will need to know the topic thoroughly and be able to explain the subject in words that an average reader can understand. Others may wish to persuade their readers to adopt certain practices, purchase a specific product, or change their lifestyle.

A. Writing to inspire or persuade

Writers whose goal is to inspire and then persuade their readers will find that desire, as they get into their topic, almost impossible to hide. Their writing reflects their passion, their excitement, and readers will catch the author’s own enthusiasm. If Christian writers are not inspired and excited by what they write, maybe they need to take a sabbatical—or write about their lack of excitement (others will relate). We cannot communicate to readers something that we do not possess.

Adventist writers could have more power in writing if they’d be personal, open and vulnerable. Academy Bible teacher, Lee Venden, tells how his personal experience affected a class of seniors in an academy. “The lesson plans for the day had called for us to have a discussion on the concept of becoming victorious in the Christian life and being overcomers. I was having to give this lecture on the tail of one of my worst weeks for failure. It’s funny how the devil would work that out like that. I remember standing up, dreading to have to talk about that to these kids feeling like, how am I going to say anything? I’ve been failing so miserably and I’m going to presume to get up and talk about victory and overcoming? 

“I said a prayer before going up and it turned out in that meeting, in that classroom that day, that I simply shared from my own heart with them how that I had to keep holding on to Jesus and His promise to not forsake me and complete the work that He’s begun in my life in spite of my failures. I shared with them that I was feeling particularly discouraged because the failures seemed to me to be getting the lion’s share of me in recent times. I actually shed some tears as I had told them that story and when the bell rang at the end of that class, nobody moved. I saw kids, seniors, weeping. It was quiet.

“One by one the kids stood up quietly and walked by. They shook my hand, gave me squeezes, handed me notes. Several of them gave me hugs. Later I got numerous cards and notes and comments from kids who said, “You have no idea how much it meant to us to hear that you struggle too, and yet you don’t give up on Jesus and you know He hasn’t given up on you. It gives us courage because we fail and to know that you fail didn’t make us think less of you. It made us think more of God Who doesn’t give up on people. Thank you for being transparent. Thank you for being vulnerable.” 

(OH-10, PP 17) “Writing that inspires is not generally so much a matter of talent as of passion,” claims Gerald Wheeler, “of a consuming ‘fire in the bones,’ of a driving urgency, an irrepressible excitement about one’s subject matter so contagious that all who are exposed to it catch the author’s own enthusiasm.”

B. Writing to inform

Some of the best-selling articles in magazines today are articles that tell you, step-by-step, how to do something. The one, two, three, four series of lists that give you exact instructions on just how to proceed draws in readers like nothing else. Note the topics on the covers of the magazines in the racks of your local drug store or grocery store: “Ten Ways to Lose Weight” (that’s definitely the most popular), “Organize Your Home in Five Easy Steps,” “Live Longer, Live Better!” and “43 Household Shortcuts,” etc.

The Adventist Review articles such as “Ten Weeks as a Seventh-day Adventist” by Dick Duerksen in the special issue called “Searching” illustrates this principle.

Penny Wheeler, former editor of Women of Spirit, says that “today’s readers want more than inspiration or even a good story. They want down-to-earth help in solving problems. Our world can be a confusing, frightening place, even for Christians. Books that build hope and courage, books that address specific issues and provide concrete direction are books that today’s readers are buying. Combine anecdotes and personal experience with research and practical help.”

Articles that inform must have the following: (OH-11, PP 18/19/20/21/22)

1) They must convince the reader that you do know how to do it and you like to do it. 

2) Your article needs to move—bounce right along.

3) You need to get right into the topic. Don’t write a long preface.

4) Make the process short—you’re not writing a book.

5) You need to inspire your readers to want to learn about the topic or want to do whatever it is you are suggesting. Be enthusiastic.

6) Although the article is mainly to inform, to instruct, to describe a process, you should write with a spirit that will inspire the reader to imagine the finished product, be it a changed life or a newly constructed bird house.

C. Writing to entertain

One specific, unalterable rule for writing articles to entertain remains: you have to have a sense of humor. Humor comes from inside, it exudes in a person’s writing almost imperceptibly. You either have it or you don’t.

However, you can use illustrations from other sources that are humorous. For instance, you could say, as you begin your presentation, “All intelligent people: please sit in the first five rows.”

Writing that has a hint of a funny bone entices the reader to read and keep reading because, who knows? Maybe there’s something else humorous in the next paragraph.

Back in the letter-writing era, two college girls received regular letters from their mother. She didn’t begin her letters with “Dear Susan.” No, they might begin with “Data of Daily Doings to My Darling Daughters” or “OCAA” which, being interpreted meant, “One Crises After Another.” One letter was written in verse on adding machine paper (this was back a few years). At the end of a rather long rhyming expose, she left about a foot of blank tape and wrote on it, “The rest is blank verse.” This mother’s letters were definitely read, and shared with the friends of the girls, and treasured.

Every-day events, written with a smidgen of humor, made her letters irresistible. And that’s what humor does—keeps the reader reading, with the smiles and laughter that indicate that one is having a very pleasant time.

Different types for different purposes
A. ESSAY
Most of us remember the moans and groans from our high school English classes when the teacher assigned an essay. We were supposed to describe our childhood, for instance, and what we had learned from our growing-up experiences. Or, we could write about learning to drive a car, or our first date, or a descriptive essay describing our room at home and what we liked and didn’t like about it (for instance, the mess).

At some point we had to sit down with pen and paper and write this essay. After all, it was due in less than an hour. Forced to put words on paper, we may have (had we been willing to admit it) actually enjoyed the exercise. Memories were brought back, colors, faces, pets, noises, and visuals. And putting it on paper for posterity also gave us a feeling of great satisfaction (I think I’ll put this in my scrapbook). For some, the urgency to write was developed and never laid aside.

When you begin to write, you may wish, first, to list the details of your essay. After you do that you’ll describe those details to support the impression you wish to leave with your readers. In order to know that your readers grasp what you are writing about, create an image by appealing to our five senses: seeing, hearing, smelling, touching, and tasting.

Suggestions for writing good descriptions: (OH-12, PP 23)

1) Individualize the thing described. You’ll want to point out ways that this place or object or conversation makes your essay different from others. 

2) Make it real. To do that you will use descriptions of shape, color, and sound, and maybe the sense of smell, taste, and touch. 

3) Compress. Select a few details and make them clear. Writers know the value of the quick impression, and when the subject can be easily visualized by the reader, you’ll need to give fewer details and then the readers will supply the rest from their imagination.

What to avoid in descriptive essay writing: (OH-13, PP 24)

1) Don’t be vague; don’t use generalities. For example: The sunset was beautiful.
2) Don’t use too much descriptive language—don’t try to describe all of Canada.

3) Don’t include your personal reactions.

B. NARRATIVE
Usually opening with an episode of some kind, a narrative could be described as a moving picture. A flashback then provides the setting of time and place, gradually introduces the characters, and proceeds with the story. The reader should experience the story, not simply read or hear it. The best ones to write are stories in which you or someone you know well was involved. The final paragraphs bring about the ultimate resolution or conclusion to the story.

Stories may begin at the beginning and then follow the sequence of events as they happen. Sometimes, however, beginning in the middle of the story and then referring back to the beginning is a good way to hold a reader’s attention. Dividing your story into short episodes that build on each other, with a climax, compels readers to complete the narrative.
Pacing is important in narrative writing. This means that the writer sometimes takes a long time on a section by putting in lots of detail, but sometimes the details are minimal. In other words, the narrative consists of episodes that follow one after another in a sequence that the reader understands.

Be very sure that you, as the narrator, know the story very, very well for if a reader knows the story better than you and some of your conversations or narrations are inaccurate, then you become unreliable.

Two extremes to avoid in writing a narrative. (OH-14, PP 25)
1) Telling a story, event by event, without including any details and dialogue. A good narrative is suggestive but gives room for the reader’s imagination.

2) Telling a story by telling everything. If there are descriptions of every scene, quoting of everything that is said, and speculating about the thoughts of the characters, there’s not much left of the story to visualize.
~Information for this section was taken from http://www.engl.niu.edu/wac/narr_how.html 

(underscore between “narr” and “how” to bring up the address)
Dorothy Minchin-Comm suggests a “Formula of Nine” for writing a narrative. In this case the story is about a male: (OH-15, PP 26/27)
1. Telling (exposition) (He was a good natured. . .)
2. Describing  (appearance, place that he’s in)
3. Showing (action—what he does)
4. Talking (dialogue)
5. Inner thoughts (subjunctive viewpoint)
6. Showing what others say to him
7. Showing what others say about him
8. Showing the reactions of others to him
9. Showing his reactions to others
C. FEATURE
A feature article may be a human-interest story, a recounting of a community event, a serious issue in the church, health, food, or a true-life drama. Or, it could be just plain entertaining. Feature writing means you get to use some adjectives, a little color, conversation, and description.

How to write a feature: (OH-16, PP 28/29)
1) You’ll want to read and reread the publication for which you want to write. Matching the style of past articles remains an essential method for attracting the editor. 

2) You may wish to send a query letter to the editor for confirmation that the story is, in fact, something they would like.

3) A feature story, even though it is classified as a story, may require adequate research by checking newspapers, magazines, libraries, and internet sources for reliable information. 

4) You may need to interview one or more of the individuals featured in your proposed article. (OH-17, PP 30)
5) Quotes and short, descriptive paragraphs bring a story to life in the reader’s mind.

6) Be sure that your article is the right length. There’s no point in sending a 2,000 word article when the magazine wants only 500 – 750 words.

7) Photographs, line drawings, or other graphic illustrations add a certain imagery that just may draw the editor to your story. 

D. DEVOTIONAL
Today’s readers want more than inspiration or even a good story. Our world can be a confusing, frightening place, even for Christians. Articles and books that build hope and courage and provide direction, doctrinal articles that give an interesting or unusual perspective on a timeless truth, and the discussion of timely topics will attract.

Writing a devotional article will be most successful if the authors open themselves enough so that the reader will sense that the author speaks from personal conviction and experience. Even though it’s frightening to reveal yourself in print, that will give power and authenticity to your writing.

Expositions of important Bible passages that include how this particular passage impacted you, personally, make excellent devotional articles. Descriptions of Biblical stories with a connection to today’s happenings helps readers to better understand just what the original writer was facing and how they were able to circumvent events that would otherwise have left them in a hopeless state.

(OH-18, PP 31)

Someone has said, “The devotional article should be organized like a nature walk. It should begin at home, lead away from the work-a-day world, provide new insights into the majesty of God, and invite the reader to drink from the river of life. When a reader finishes the article, he should have the breath of Heaven upon him.”

Should the devotional article also be classified as “doctrinal,” it would be well to begin with the sinner’s problem or the world’s need and proceed by the authority of the Scriptures to reveal Christ as the solution. The most effective exposes of this kind are person-centered.

Here is a suggested organizational plan for a devotional: (OH-19, PP 32/33)
1. Simple to complex. Arranged by degree of difficulty from familiar to unfamiliar. Especially good for presenting new ideas.

2. Least important to most important. Arranged to provide a climax.

3. Problem-oriented. Arranged so that the reader moves from the problem to the solution, from the obstacle to the victory.

4. Logical. Arrangement of reasons, causes and effects, relationships.

5. Interrogative. Use of the question-and-answer method.

~taken from Writing for Adventist Magazines

A devotional could also be written as a testimony. A carefully prepared testimony, empowered by the Holy Spirit, becomes a tool you can use to effectively share your message of the difference He’s made in your life.

Here are some questions to ask and answer as you write your testimony: (OH-20, PP, 34/35)
1) What was your life like before you trusted Jesus Christ as your personal Savior and Lord?

2) How did you come to accept Christ and give Him complete control of your life?

3) What happened after you trusted Christ?

Putting it together: read through your ideas and decide on the most important feelings, examples, or experiences that relate to each of the three points in the outline above. Use the ideas you highlight to begin writing your story, and make sure you explain what your life was like before you knew Christ, how you came to know Him, and what your life is like now.

(OH-21, 22 PP 36/37/38/39) Guidelines that will help you shape your testimony 
1) Begin with an attention-getting sentence or incident.

2) Be positive from start to finish.
3) Be specific. Give enough detail to arouse interest.

4) Be realistic. Do not imply that Christ removes all of life’s problems, but rather that He walks with you through them.

5) Use one or two scripture verses, but only where they would directly relate to your experience and fit in naturally.

6) Edit and rewrite as needed. Consider writing your first draft and setting it aside for a day so you can go back to it with a fresh perspective.

7) Write a conclusion that makes your testimony sound finished and complete. There are certain things you should remove from your story to avoid detracting from its essential message.

8) Don’t harshly criticize the church, organizations, or other people.
9) Be careful not to glamorize how “bad” you used to be.

10) Do not use vague terms such as “joyful,” “peaceful,” “happy,” or “changed” unless you explain in a concrete way what you mean.
11) Do not use Christian jargon such as “saved,” “convicted,” “born again,” “sin,” or “repentance” without clarification.

~From http://www.retirementwithpurpose.com/howtoshareyourtestimony.html
The Women’s Ministries Devotional Book Project:

The yearly devotional book, a daily devotional for women by women, is a project of the Department of Women's Ministries, General Conference of Seventh-day Adventists. The purpose is to provide spiritual growth and to furnish funds for scholarships for women.
The department solicits contributions from women on a wide variety of spiritual topics. Each must be from a personal experience of God's presence in the lives of women, or how those experiences apply to women's lives. They encourage global participation, with a varied cultural and ethnic flavor.
For complete guidelines for the Women’s Ministries devotional book series you can contact your Women’s Ministries director in your conference, union, or division, or go to: http://wm.gc.adventist.org/Pages/devotional_2.html. (OH - 23, PP 40)
E. NEWS WRITING
One of the things that Seventh-day Adventist writers have probably neglected more than anything else is writing for the local newspaper. We wouldn’t have statistics like “only 32 per cent of the population of Philadelphia have ever heard the name ‘Seventh-day Adventist’” if, as a church, we put more attention into news writing. Of course, that wouldn’t necessarily be the goal of submitting stories to the local papers, but it would be a pleasant result.

All of the events at your church, whether community-related or in-church, might be accepted as news stories or feature news stories if they were written well and some person became acquainted with individuals in the local newspaper office.

Here are some common definitions of the properties to look for as you write a news story:

(OH-24, PP 41)
· Timeliness

· Prominence

· Priority

· Consequence

· Helpful

· Human interest

· Conflict

· Entertainment

When you write a news story, remember that the first sentence contains all the information necessary for the event—the most important part of the news story. This sentence summarizes the main points of what will happen or what has happened. It answers the questions of who, what, when, where, why and how. The rest of the story fills in the details.

Here’s an example of a lead sentence: “A Northwestern University professor was shot and seriously wounded in a university parking lot Thursday.” 

The next paragraphs provide other details for the story. However, the story is written in upside-down fashion. In other words, the last paragraph could be deleted, if necessary. And the second to the last. And, if the story is long enough, any paragraphs beyond. It’s like an upside-down triangle.

A news article never gives an opinion of the author; it does not use first person. A news story consists of the first sentence, background, elaboration, summary, and future action pending.

A news writer must sense when to use quotes and when to delete them. Good quotes can back up your lead and substantiate information in your story.  Good quotes let the reader “hear” the speaker, adding drama and interest to your story. A good quote is described as one that is vivid and clear and that reveals strong feelings or reactions to the speaker. Quotes ought to be emotional or add new information. Writers should not use quotes just to prove that they spoke to a reliable source.
When writing a news story, it is important to get the names right, and to use the person’s first and last name: “Dorothy Jones.” Do not use just “Mrs. Jones” or “D. Jones.” Once a person has been named, she can be referred to just by her last name. “Jones said,….”
F. TECHNICAL WRITING
Technical articles will need to first introduce the subject, then provide a detailed discussion of what it is, how it works, and how it can help others. Because they are usually written by experts, words need to be carefully chosen so they can be understood by all interested audiences in the particular subject area. 

The subject should be divided into sections that first introduce the subject, then provide a detailed discussion of what it is, how it works, and how it can be used.

Authors should include photos or line drawings that would help readers better understand the subject. 

Readers appreciate information on publications, supply catalogs, or web sites. 

How to write something editors will accept
(Presenter: this entire section is in the handout, page 2. Have your audience follow along there with you or have them read it on their own after. You may want to explain some of the more difficult sections or give examples.)
1) Use the active voice. Avoid “is,” “was,” and “to be”

2) Be accurate, spell correctly. Fortunately, there is a computer feature called “Spell Check” and if you can distinguish between red and black, you know when you’ve spelled a word wrong!

3) Don’t say it in five words if it can be said in three.


One writer says he forgot this rule and accumulated the nation’s largest collection of rejection notices. The simplest writing is the best because it has the widest appeal. Simple things are grasped more quickly, understood more readily, and retained longer, even if the reader has a high I. Q. If you have to read a sentence twice to seize its meaning, the author has fallen down on the job.

Here’s an example of a writer who illustrates this point: “As a matter of fact, it would seem to me that it would be advisable if we could suggest that as a matter of consideration it would be better to change the time for the seminar, but on the other hand, it seems that it will be very unlikely if such a thing will ever happen.”
(Presenter: You might ask your audience to see if they can reduce the sentence to 15 or fewer words).
4) Have a good lead. The lead traps the reader’s interest and keeps them reading. One editor says that he reads the first three paragraphs to decide the worth of an article. Short, punchy beginnings help the reader to grasp the story quickly.


How about this one? “When I was 10 or 11, my father gave me a wonderful gift. It was a gift that changed me and has stayed with me to this day” (by W. G. Johnsson, Adventist Review, January 2004, pp 17-20).
5) Your article must have impact on the reader—shock, visual imagery that lasts, things that cause a life change, humor.


Here’s one: “Don’t get me wrong. I love children. But not when they make me look stupid. It happens a lot these days. When I’m programming a VCR. When I’m hooking up the stereo. When I’m fighting with my PC. Whatever the technical challenge at hand, there’s usually a cherubic eight-year-old nearby with a superior smirk on her face eager to offer solutions the second I’m ready to admit defeat.”

6) Strong visual imagery is important. Jesus used parables and stories. Paint a picture as you begin, use simple description, or start with a story. 


“I took up hiking this summer. Not as a simple, carefree Saturday-afternoon-to-the-birdbath-and-back kind of hobby, but obsessively. Compulsively. Steeply.


“I can’t explain how it happened exactly. One day I was little more than a fully credentialed couch potato, the kind who shouts for the remote, drives to the mailbox, and pretends golf is a sport. The next I was buying Power Bars, Band-aids, and bear repellant, and had life-size topographical maps spread out on any flat surface. I hiked every weekend for the next two months. I wallowed in it. I get out of breath just talking about it.”

7) Use a lot of periods—short sentences mixed with longer ones. And use exclamation points very sparingly.

8) Avoid “foggy” writing—writing above people’s heads so that when they read they don’t know what they’ve read. Here is an example from a commencement address in one of our colleges: 


“Today, fond memories will for all time be enshrined within the sanctuary of many a heart, and the forlorn sense of imminent separation, which now insinuates your consciousness, is compensated only by the supreme urgency implicit in your air which rings with challenge, reverberates with resolution, quickens the pulse of anticipation, and elevates the temperature of impatience in all those possessed of a crucial sense of mission. (And that’s all one sentence!)
9) Have a link when moving from one part to another or one place to another in a story. Don’t jar the reader into another scene or to another subject. Ten per cent of the story is the introduction, hook or lead; 85 per cent contains the body of the article, five per cent brings the reader into the conclusion.

10) Writing impacts. Write so you provide some kind of benefit to the reader—you may inform, instruct, connect, persuade, inspire, or bring about change in some way.

11) Let conversation speak for itself. Let the person’s words you are quoting be angry instead of “he said angrily,” or let the words console rather than “she said consolingly.”

12) Where possible, change phrases to simple verbs.

· Holds a belief—say, “believes”

· Exhibits a tendency—say, “tends”

· Comes into conflict—say, “conflicts”

· Gives consideration to—say, “considers”

· Makes an attempt—say “attempts”

13) Use vigorous modifiers (crisp presentation, tiny raise, baffling instructions), not lazy ones (great success, very good, awfully nice).
14) Shun adjectives and adverbs unless they strengthen your piece.

15) You may wish to send a query letter to the editor of the magazine just in case the topic has already been discussed in recent months, or the topic is something the editor isn’t too excited about.

16) Examine advertisements in magazines such as Time and Newsweek and making a list of the phrases and words they use will give you an idea about the vocabulary and thought-sharing trends currently in vogue. 
~Hand out No. D—Phrases from magazine advertisements
What to do after you’ve written your article
When you have finished writing your article, you really haven’t finished. Consider the following five suggestions: (OH-25, PP 42)

1) Go over it word by word. Analyze the lead-in. Does it grab the reader’s attention? Does it flow smoothly from one thought to another? Is the conclusion satisfactory? Have you shown rather than told?
Compare the following statements:

· It was raining. Or, Rain drummed against the window.

· She was mad. Or, Her hands, held tightly against her sides, knotted into fists—but she didn’t say a word.

· It was a bad storm. Or, The wind came up first, whipping the pine trees back and forth and blowing both lawn chairs off the porch and across the yard. The sky grew dark as mud. Then it started to rain.
2) Let it sit for a day or two—maybe even a week. Return to it and try to read it as though you hadn’t seen it before. Mark it up. Take out passive verbs; substitute active. Tighten sentences. Is everything clearly stated? Would you know what the author meant by a certain statement if you didn’t already know?

3) Does your lead-in still seem strong to you? Would it be better if you cut out the first rambling paragraphs and jumped right into the action? Or have you stated what you plan to tell your readers? Would a brief, descriptive anecdote better draw readers into your article?

4) Share it with others who know enough to critique and who will tell you the truth about it. Don’t necessarily accept everything they tell you. But think about their criticisms, and if they seem valid to you, accept them.

5) Make the changes that the above exercises indicate. Let your clean copy sit at least another day. Then go over it again. Does any one thing jump out at you as awkward or strange? If so, you should probably change it.

How to write something editors will reject:

Every writer has received rejection notices—even really famous writers! Look at this list to attempt to understand why your article was not accepted. Then, next time, correct your mistakes. (OH-26, PP 43/44)
· Not precisely on the subject of the magazine.

· Resembled in theme, plot, or situation some story printed recently.

· Too long or too short for the theme handled, too wordy or lacking necessary detail.
· Weak in one or more of three essentials: characterization, plot, atmosphere.

· Expounded some theory that would likely bore the majority of readers.

· Sloppily written.

~Writer’s Digest, p. 6, 7
Ten critical trends impacting Christian publishers today 
Current trends determine subject interest. People want to know what the writer’s topic has to do with life as they live it.  
Other trends:
1. The cost of publishing just keeps going up. Publications and articles need to have a sharp vision. Is it necessary?
2. The time readers spend reading publications and articles keeps going down. Reading is no longer confined to paper.
3. Interactivity. Can print survive as a status experience?
4. Communication is becoming increasingly visual. Design is every bit as important in the communication process as the words.
5. Large numbers of aging readers
6. Men’s movement/women’s movement
7. The call to racial reconciliation
8. The interest in the international market. Americans are becoming more isolationist. Churches are becoming more isolationist.
9. Increased need for community. There is a growing demand by readers for more of a sense of community in publications. Magazines are going to be seen as an oasis from a fragmented culture, a place where the readers’ view is valued, where counsel, compassion, understanding are given.
10. The increased interest in spiritual things
Conclusion
Mitchel Ivers, who wrote the “Random House Guide to Good Writing,” concludes his book with this advice: “The best way to learn good writing is to read good writers. Admire what they have done, and attempt it yourself. ‘I read in order to find out how to write,’ said A. S. Byatt. ‘Not the sort of reading to be done slacked down in cushions,’ said Edgar Allan Poe, ‘but set on a hard chair at a table with a pencil handy—the way the best reading is done, alert, combative, fit to argue and consider.’
“We are all part of a tradition of good writing. Learn to appreciate it, and dare to attempt it. As William Faulkner said: ‘Read, read, read. . . .Just like a carpenter who works as an apprentice and studies the master, read! You’ll absorb it. Then write. If it is good, you’ll find out. If it’s not, throw it out the window.”

Anne Lamott’s students asked, “So why does our writing matter again?” 

“Because of the spirit,” Lamott replied. “Because of the heart. Writing and reading decrease our sense of isolation. They deepen and widen and expand our sense of life: they feed the soul. When writers make us shake our heads with the exactness of their prose and their truths, and even make us laugh about ourselves or life, our buoyancy is restored. We are given a shot at dancing with, or at least clapping along with, the absurdity of life, instead of being squashed by it over and over again. It’s like singing on a boat during a terrible storm at sea. You can’t stop the raging storm, but singing can change the hearts and spirits of the people who are together on that ship.”

For members of the Adventist Church, the writing in our magazines and books remains as one of the best ways to communicate. You have an opportunity to widen and expand the Christian experience of others as you put pen to paper, or fingers to the keyboard, and share your feelings, your thoughts, your research, your passion with readers.

Resources:

Better Sentence Writing in 30 Minutes A Day, by Dianna Campbell

The Elements of Style, by William Strunk, Jr. and E. B. White, 

The Magic of Writing: How to Write and Publish the Book that is Inside You, by Linda J. Falkner

Random House Guide to Good Writing, by Mitchell Ivers

Some Instructions on Writing and Life, by Anne Lamott
On Writing Well, by William K. Zinsser
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